July 20, 2018
Tom Banisch
Town of Madison, CT
First Selectman
Madison Town Campus
8 Campus Drive
Madison, CT 06443
Dear Tom:
GreatBlue Research is pleased to present this Proposal to conduct a market research study on behalf of the
Town of Madison, CT to measure community opinions surrounding the allocation of a parcel of Town land.
This feedback will assist the Town of Madison, CT in better understanding residents’ overall thoughts
regarding the sale and development of the land. Comprehensive, statistically reliable data sets will be
collected and actionable recommendations provided to best position the Town of Madison, CT to make
strategic, data driven decisions.
Experts in both qualitative and quantitative research methodologies we have the competencies and
experience to design, implement and successfully complete this effort.
At GreatBlue, we foster a corporate culture of “clients ﬁrst” to not only help our clients think beyond today,
but to ensure our account teams anticipate client needs to better and more effectively serve their
expectations. We consider our clients to be our partners and serving their needs to be paramount - standing
behind our research is one way we assist our clients in meeting their business obligations.
Please ﬁnd our comprehensive Proposal for your consideration.

Best,
GreatBlue Research, Inc.

Brady Lee VP, Business Development

162 West Street
Cromwell, Connecticut 06416
Main
Email

(860) 740-4000
brady@GreatBlueResearch.com

@GBResearch
/GreatBlueResearch

Proposal
Town of Madison, CT:
Community Assessment Study

Prepared Exclusively For:

This offer is valid until September 30, 2018
The information contained in this document is proprietary and conﬁdential to GreatBlue Research and is not for external review or disclosure.
No part of this document may be reproduced or transmitted in any form or by any means, electronic or mechanical, including photocopying and
recording, for any purpose without the express written permission of GreatBlue. Notwithstanding, a reasonable number of copies may be made for
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the recipient’s internal evaluation purposes only.
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About GreatBlue
GreatBlue provides reliable, actionable research and analytics to help organizations
identify, address, and improve their offerings to key constituents. With more than 38
years of experience in diverse markets, GreatBlue effectively harnesses this
knowledge to correlate general attitudes and perceptions with the behavioral trends
seen within our clients’ studied populations.
GreatBlue is Municipality Research
For more than three decades, GreatBlue has been conducting comprehensive qualitative and quantitative
residential and business to business customer research on behalf of municipalities across the United States.
Our time tested and constantly reﬁned research processes coupled with our deep understanding of the
diverse city/town resident and business space provides our clients the opportunity to understand their
population with extreme detail.
GreatBlue has conducted and reported on tens of thousands of completed residential and business
respondent surveys and scores of focus groups as well. We work closely with ofﬁcials from towns of all sizes
and geographic locations to design custom research studies to fulﬁll speciﬁc needs of the community.
Whether the need of the population’s input on a 5 or 10 year strategic plan, or input on one particular
potential project in town, GreatBlue approaches each and every study with the same level of detail and
attention.
Research Methodologies
GreatBlue’s core competencies include diverse expertise among consumer and professional constituents
leveraging both quantitative and qualitative research methodologies including:

Telephone Surveys

Digital Surveys

Focus Groups

In-Depth Interviews

As with any research project, our goal is to work in the most effective way possible in order to ensure the
integrity of the data we gather. In order to achieve this goal, GreatBlue employs computer-aided interviewing
platforms for both telephone and online-based research studies resulting in statistically reliable data.
Study Types
Our research methodologies enable the design and implementation of studies that seek to identify, assess
and explain key perceptions, satisfaction levels, trends and other indicators that matter to our clients’ speciﬁc
business needs.
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Project Overview
GreatBlue is uniquely qualiﬁed to equip the Town of Madison, CT with data driven
analytics to assist in understanding residents’ opinions, perceptions, and attitudes
surrounding property within the Town.
To effectively capture unbiased resident feedback, attitudes, and perceptions, research
should be employed to gather an unﬁltered view of their mindset and rationale.
This data set, then, can be used to build an understanding of opinions to
enable the Town of Madison (“Madison”) to determine the best course of
action moving forward.
As GreatBlue and Madison consider the primary goals for this study, a
signiﬁcant amount of planning takes place to ensure well-designed research
instruments and methodologies are considered to ensure the end-goals can
be supported with statistically reliable - and indeed unbiased, data collection
efforts.
GreatBlue’s Responsibilities
• Work collaboratively with Madison to formulate survey questions and design a custom survey
instrument applicable to all critical areas of importance
• Identify a valid, statistically signiﬁcant, random and representative sample of Madison residents
• Consolidate, code, correct, and validate each survey
• Conduct the survey utilizing a quantitative telephone survey methodology via GreatBlue’s
in-house call center
• Collect additional feedback utilizing a digital survey via GreatBlue’s web-based survey platform
• Compile and analyze all data collected
• Provide a comprehensive report, data analysis and presentation of results and actionable
recommendations to Madison
Approach
Understanding current resident opinion levels surrounding the Town as a whole and the utilization of land, will
help to strategically guide future planning, operational, and referendum efforts in Madison. Well designed
survey instruments are a critical component in obtaining accurate and statistically signiﬁcant data to drive
those efforts. To that end, this Proposal contains suggested areas of investigation to ensure Madison has the
necessary information required to make strategic, data validated decisions moving forward. GreatBlue
understands the most important goals and objectives of this study and will collect data in all areas agreed to
by Madison project personnel.
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Areas of Investigation
Within the adopted methodology, GreatBlue will aim to measure the awareness, perception, opinions and
demographics from the desired respondent base. Suggested areas for investigation for the study may
include, but not be limited to, the following:

•
•
•
•
•
•

Overall awareness of the land in question and potential sale / developments
Perceptions of the property and how it is currently utilized
Satisfaction with plans as currently proposed
Perceived beneﬁts / drawbacks to future land sale / development
Overall opinions in favor / opposed to the sale of the property for town development
Demographics

*The actual areas of investigation will be further detailed and new survey instruments drafted upon a deﬁnitive agreement.
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Research Methodology
GreatBlue proposes the following methodology based on our experience conducting
similar projects with similar goals and objectives.

Telephone Interviews

Digital Surveys

Focus Groups

In-Depth Interviews

GreatBlue believes a mixed telephone and digital survey methodology will provide the opportunity to gather
the highest quality data given the desired respondent base and GreatBlue’s long history collecting resident
data on behalf of municipalities. This approach allows for the collection of both quantitative and qualitative
data while maximizing the response rates. Moreover, this methodological approach is better suited if the
client seeks to base strategic decisions on the ﬁndings where data integrity is paramount. Respondents have
the opportunity to interact anonymously with either the researcher conducting the telephone interview or the
digital survey platform and the ability to provide their feedback immediately.
Telephone Surveys
Telephone surveys allow GreatBlue to guarantee a predetermined number of completed surveys. Additionally,
telephone surveys allow for a deeper dive and the ability to uncover more in-depth feedback while the
individual is engaged and communicating. GreatBlue recommends conducting 400 completed telephone
surveys among a random sampling of Madison residents. GreatBlue will work with Madison to develop a
sample plan representative and proportional to the Town’s current demographic makeup. This sample size
will provide a statistically signiﬁcant data set of +/-5% margin for error at a 95% conﬁdence level given the
Town’s current population. If residential contact information is not accessible, GreatBlue will purchase both
landline and cell phone records. GreatBlue recommends a survey length of up to 30 questions, and/or
approximately 8 minutes in length.
Digital Surveys
While telephone surveys guarantee a statistically valid data set and a full range of opinions from which to
draw conclusions, GreatBlue does suggest providing the digital survey methodology as an “opt-in” option to
ensure all residents wishing to participate are able. GreatBlue will provide a digital link to be placed on the
Town of Madison's website for the duration of the study.
GreatBlue recommends the Town of Madison promotes the survey to residents to assure a high potential
response rate of completed surveys. GreatBlue will work in close collaboration with Madison to develop a
strategic and effective communication plan aimed at educating potential respondents and requesting
feedback.
GreatBlue will analyze and report on the telephone and digital data ﬁndings together and separately.
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Implementation Plan
Our cross-functional implementation team includes representation from Research,
Analytics, Sales and Senior Management to ensure your study is designed and
executed without issue and meets the primary research objective(s).
GreatBlue works collaboratively with all clients throughout the entire research process to ensure the best
possible results. GreatBlue delivers actionable research recommendations based on organizational realities.
GreatBlue will work closely with Madison to ﬁnalize the project timelines and schedule of key milestones,
weekly and monthly progress reports, and all deliverables for ﬁnal work products. The following work plan
outlines the process our Project Team typically follows:

Project Leadership

Learn

Design

Collect

Analyze

Report

Quality Assurance
Project Initiation Meeting :: Communication is a critical component in any successful program. GreatBlue
always begins with an initial “kick-off” meeting among all project personnel to discuss overall approach and
to formalize project execution and reporting.
Timeline :: Within one week of agreement signature. Once the project scope has been agreed to
and an agreement has been signed, the GreatBlue project team will schedule the Project Initiation
Meeting to happen either in-person or via conference call. This meeting typically takes up to two
hours.
Instrument Design :: GreatBlue’s project team will develop the study instrument and provide for client review,
input and approval.
Timeline :: Once the Project Initiation Meeting has ended, the GreatBlue project team will begin the
development of the survey instrument. The initial draft usually takes up to one week to write.
Typically, it can take one additional week for survey approval to be received as we like to provide our
clients with the time needed internally to make ﬁnal edits. This process is often completed up to
two weeks following the Project Initiation Meeting.
Programming, Testing and Survey Fielding :: Upon instrument approval, GreatBlue will program the survey
and sample into its computer-aided interviewing platform for comprehensive testing prior to full-scale ﬁelding
and data collection. The platform will operate as the front line for data collection and ensures the information
collected - and used - is accurate and error free. This includes open-ended verbatim responses.
GreatBlue Research :: Proposal
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Timeline :: Successful ﬁelding for a municipal survey such as the one proposed herein typically
takes up to three weeks. This includes the programming of the survey into our computer aided
telephone and web interviewing software as well as the pretesting of the survey instrument to assure
there are no issues. GreatBlue typically leaves the online survey link live for up to three weeks.
Data Analysis :: Upon completion of ﬁelding, GreatBlue will analyze composite data identifying key ﬁndings,
trends, deriving insights, and actionable recommendations (if appropriate). GreatBlue utilizes data analytics
software which is integrated into our computer-aided interview platform ensuring quality, high-end data
analysis.
Timeline :: Upon completion of survey ﬁelding, data analysis typically takes up to one week to
successfully complete. GreatBlue’s project team will compile, organize and analyze all telephone
and/or web data collected.
Reports and Presentations :: GreatBlue provides unlimited study reports and presentations and keeps client
data securely and indeﬁnitely. Our reports are detailed and include easy to read illustrations and narrative
along with key study conclusions and recommendations.
Timeline :: Within two weeks following the completion of survey ﬁelding, a full report will be
developed and provided to the client. GreatBlue’s project team will be ready to present at this time
and will work within Madison’s preferred schedules to select the appropriate dates and times.
Project Timeline (Speciﬁc dates outlined and determined during project initiation meeting)
Task

Week 1

Agreement Execution

◉

Project Initiation Meeting

◉

Survey Instrument Design

◉

Week 2

Week 3

Week 4

Week 5

◉

Study Pre-Tests/Sampling Planning

◉

Full-Scale Survey Fielding

◉

◉

Data Analysis

◉

◉

Final Report Preparation

◉

◉

Report Delivery/Presentation(s)
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In-House Call Center
GreatBlue owns and operates a research only, bi-lingual call center in its Cromwell, CT headquarters. With
twenty-four dedicated seats in our call center, our team of researchers completes thousands of telephone
surveys per month. Many of our research staff have been with company for over ten years and have
substantive experience conducting telephone surveys on behalf of the municipality industry.
All Town of Madison respondents will be contacted by our research team utilizing our computer aided
telephone system (CATI) which assures generation of telephone numbers within the customer sample set are
drawn completely at random. GreatBlue does not utilize any “robo calling” methodologies nor are there any
delays in conversation when a potential respondent answers the telephone.
Researcher Training :: Upon being hired, GreatBlue researchers complete an extensive orientation session
with our Call Center Supervisor and are monitored extremely closely during their ﬁrst shifts to assure they
meet our standards and qualiﬁcations. Prior to any survey effort entering the ﬁeld, the research team is
thoroughly briefed by our Call Center Supervisor and/or the Vice President of Production on the nature of the
study, its speciﬁcs and any potential areas of difﬁculty. The team completes a group review of the survey
instrument to determine where additional difﬁculties may lie and to answer any questions.
Great attention to detail is taken to ensure researchers ask all questions as intended. Researchers are
continuously monitored by the Call Center Supervisor who routinely listens to researchers as they complete
surveys and watches data entry to ensure accuracy. Researchers are provided with detailed protocol with
which to answer any and all questions arising from a respondent. Respondents are never pressured into
answering a single question and may always be transferred to the Call Center Supervisor if requested.
GreatBlue does not currently have remote monitoring capabilities, however GreatBlue does have the ability to
record a random sampling of the telephone surveys conducted on a given shift and can provide audio ﬁles,
as requested.
GreatBlue conducts all telephone surveys between the hours of 8:00 AM and 8:00 PM (local time),
Monday through Friday and between the hours of 9:00 AM and 1:00 PM on Saturdays. GreatBlue
seeks to conduct surveys when time is most convenient to the respondent. Each telephone call
appears on the respondents Caller Identiﬁcation as GreatBlue. All respondents are immediately
informed of the nature of our call, who we are calling on behalf of and the approximate duration of
the call. GreatBlue can adjust the timing of survey calls as requested.
GreatBlue’s call center is located at:
162 West Street - Suite A
Cromwell, CT 06416
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Similar Projects
Residential community assessment studies are a large area of practice here at
GreatBlue. Below is a sampling of applicable municipal case studies which portrays
our experience.
Client:
The Town of Simsbury, Connecticut :: Population 23,511
Engagement: Comprehensive research among its residents to gain a deeper understanding into the
willingness to invest in additional/improved town services
End Goal:
Evaluate the current perceptions, needs, satisfaction, drivers and barriers to a substantial
investment proposed to substantially impact and improve the town
Contact:
Hiram Peck —Town of Simsbury, CT — Director of Community Planning & Development
Phone: 860.658.3228 Email: hpeck@simsbury-ct.gov
The primary goal of this research study was to assess interest and willingness in the investment of additional
and/or improved services within the town, speciﬁcally a brand new senior center. The Town of Simsbury
sought to understand how to best direct their efforts to impact community buy-in and provide services and
economic development which would meet the current and future needs of the community.
In order to service this research goal, GreatBlue conducted a telephone survey among a random sampling of
town residents. The data points helped to provide a clear understanding of the key elements inﬂuencing
resident satisfaction and the decision making process, and to further identify areas of concern in need of
being addressed to gain support with proposed development plans.
Client:
The Town of North Kingstown, Rhode Island :: Population 26,197
Engagement: Comprehensive market research to understand the opinions and perceptions of
residents living in and around North Kingstown.
End Goal:
Identifying the top priorities of current residents to assure long term strategic planning efforts
were best-aligned for current needs and future growth and development in the community
Contact:
Paige Bronk — Town of North Kingstown, RI — Town Planner
Phone: 401.294.3331 x314
Email: pbronk@northkingstown.org
The primary goal of this research was to identify the overall opinions, perceptions, and satisfaction levels of
the town and its current and proposed development efforts. Town ofﬁcials wanted to understand how its
own residents and those of surrounding communities viewed the town in an effort to better position the town
to positively impact quality of life, as well as residential and business growth. The Town sought to more
thoroughly understand if current and proposed efforts would produce the growth oriented impact desired.
In order to serve these needs, a telephone survey methodology was employed to capture both macro and
micro-level data points to best understand existing perceptions, satisfaction, opinions, needs and barriers.
The data points helped to identify which issues were most pertinent to resident satisfaction and what actions
were most heavily desired to assure community sustainability. Ultimately, the Town was provided with a
thorough understanding of its residents and a strategic roadmap for future planning and development efforts.
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Town of Madison Responsibilities

Below is an overview of the support GreatBlue will require from the Town of Madison
project personnel throughout the duration of this Community Assessment Study.
Town of Madison, CT Responsibilities
• Participate in the project initiation meeting either in person or via conference call. The goal of this
meeting is to establish timelines, determine ﬁnal deliverables and outline all goals and objectives
of the study. While this meeting is collaborative in nature, it is the opportunity for GreatBlue to
listen and learn as much as possible about the Town of Madison and the outcomes desired.

•

Survey instrument outline editing and ﬁnal approval. GreatBlue will develop a customized survey
instrument to meet Madison’s needs but will require feedback and ﬁnal approval from project
personnel before ultimately beginning data collection.

•

Provide resident sample records where applicable and available. GreatBlue will request the Town
of Madison provide us with a list of telephone numbers, both cell phones and land lines, of as
many residents as possible to successfully conduct this effort. If sample records cannot be
provided, GreatBlue can obtain these on the Town’s behalf and in the form of both cell phone
and land line. If GreatBlue is to obtain sample records, it will bill for these records upon study
conclusion.

•

GreatBlue encourages all of our clients to be as involved in the research process as they would
like to be. Our research team will establish a communication plan and timeline with you during
the project initiation meeting but will ask that you reach out as much as desired.
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Frequently Asked Questions
GreatBlue understands a variety of questions surrounding this study may arise and have outlined many of
those which frequently come up. If you should have any further questions we are more than happy to discuss
further and in great detail.
1. Does GreatBlue utilize a template survey instrument or are the instruments designed speciﬁc to
client needs?
GreatBlue develops all research projects and survey instruments custom to meet the speciﬁc requirements of
our clients. GreatBlue will work closely with all members of the Madison team to assure all areas of
investigation and critical areas of importance are included in the survey instrument(s). For this particular
study, GreatBlue recommends a survey length of up to 30 total questions including demographic and
subquestions. This equates to an approximately 8 minute instrument and allows for all critical areas of
importance to be uncovered. No surveys are conducted nor data collected until ﬁnal approval is provided.
2. How does GreatBlue determine and recommend the number of surveys necessary?
GreatBlue develops statistically signiﬁcant sample plans based on the total number of residents residing in
the Town. GreatBlue recommends a margin for error of between 4% — 6%. Based on the population of
Madison, GreatBlue recommends a sample size of 400 completed surveys. Statistical reliability is crucial to
assuring the data collected is accurate and thus decisions can be made based on it.
3. We may not be able to provide resident sample records. What is the process and most cost
eﬀective means to obtain the necessary information?
GreatBlue has recommended a sample size based on total number of residents residing in the Town of
Madison and will work closely to assure a comprehensive sample plan which meets the required needs of
the project. To the best of its ability, GreatBlue will utilize any and all telephone sample records provided. If
sufﬁcient sample records cannot be provided, GreatBlue will obtain the sample necessary for successful
completion through a variety of providers we have long standing relationships with and whom we procure
telephone records from on a regular basis. GreatBlue has the ability to obtain both landline and cell phone
records dependent upon the composition of the Town. GreatBlue will simply bill for the cost of sample
procurement at the conclusion of the study.
4. Our residents may be skeptical of a survey call they receive, will you assist with a
communication strategy to notify residents that they may be contacted to complete a survey?
GreatBlue recommends the Town of Madison communicates with its residents to notify them of the
upcoming research effort, to educate them on the overall process, and request their participation. While this
is not a requirement, we have found this helps in successfully ﬁelding the desired number of surveys and
helps mitigate residents feelings of a “sales call.” GreatBlue will work closely with Madison project personnel
to develop appropriate language and determine distribution mediums.
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5. Does GreatBlue conduct a sample test of the survey questions prior to full scale project
ﬁelding?
Upon survey instrument approval, GreatBlue will program the survey and sample into its computer-aided
interviewing platform for comprehensive testing prior to full-scale ﬁelding and data collection. GreatBlue will
conduct upwards of 15 test surveys to assure the instrument is operating as intended and there are no
glitches or challenges faced. If any issues arise, GreatBlue will notify Madison project personnel, work
through the issues, and overcome them before full scale ﬁelding begins.
6. How does GreatBlue determine/assure the quality of the data being collected?
GreatBlue’s computer-aided interviewing platform operates as the front line for data collection and ensures
the information collected - and used - is accurate and error free. GreatBlue Project Directors monitor the data
collected throughout the duration of survey ﬁelding to assure it is correct and of the highest quality.
Additionally, call center supervisors constantly listen in on survey telephone calls at random and verify the
responses provided are accurately inputted into our system.
7. Does GreatBlue provide in-person consultation and/or presentations?
GreatBlue provides, at no additional professional fee, an in-person project initiation meeting to kick off the
project with all necessary personnel and unlimited presentations of results. GreatBlue will provide as many
presentations of results as necessary and requested by Madison. Following the presentation of results,
GreatBlue is available at no additional charge to answer questions, provide further data analysis or to talk
through any topics relating to the research.
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Representative Client Roster
Below is a sample of the diverse set of clients we’ve had the honor of helping navigate
their ever changing market landscape over the past 38+ years.

Town of
Simsbury,
CT

Town of
Groton, CT

City of
Hartford, CT

Town of
Branford, CT

Connecticut
Water

Guilford
Savings Bank

Town of
Manchester,
CT

Town of Avon,
CT

Town of
Danvers, MA

DrinkCaffeine

Community
Health
Network of
CT

Town of
North
Kingstown,
RI
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Engagement Team
For nearly 40 years, our success has stemmed from our ability to effectively serve our
clients. Part of this rests within our creation of cross-functional project teams that
include a member of senior management as the engagement team leader.
Your GreatBlue Account Team
Project Role

Name

Corporate Title

Engagement Team Leader

Michael Vigeant

CEO

Engagement Team Leader

Rachel K. Mitchell

Vice President, Research

Senior Project Director

Seamus McNamee

Senior Director, Research

Senior Project Director

Dan Quatrocelli

Senior Director, Research

Survey Fielding

Mark DeNicolo

Vice President, Production

Michael Vigeant :: CEO

With more than 2 decades of market experience, Michael Vigeant is a specialist in the design and
implementation of a wide variety of research methodologies including telephone, mail and digital-based
studies, focus groups, and in-depth professional interviews. He empowers the clients he serves with
objective, reliable data to maximize operational effectiveness. Having personally conducted over 500 focus
groups in his career for local, state and national organizations in a host of industries, Michael brings a depth
of knowledge and experience to each client project engagement. Based on this experience, he has served
as a guest speaker at conferences in an amalgam of industries about the use of market research to guide
product development, commercialization strategies, customer and employee communications, the impact of
perceptions, and more. Michael leads the GreatBlue team to meet the standard of excellence for which he is
called upon.

Rachel K. Mitchell :: Vice President, Research
Having over a decade of marketing experience, Rachel K. Mitchell has managed both qualitative and
quantitative research for a variety of clients in multiple industries such as ﬁnancial services, real estate, oil and
gas, education, healthcare, pharmaceuticals, CPG, and non-proﬁts. Her additional background in
advertising and product management provides a unique prospective for research projects and data analysis.
Rachel has experience in a range of research methods and their analysis for the development of company
strategic plans. Her experience in managing teams and the research process from project development to its
implementation leads to on-time delivery of targeted actionable insights.
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Seamus McNamee :: Senior Director, Research
Specializing in customer awareness and satisfaction, Seamus McNamee leads market research studies in
the areas of utilities, health care, municipalities, public policy and higher education. In addition to serving as a
professional moderator in qualitative research projects, Seamus is responsible for managing all logistical
aspects of projects, including client communication, survey design, timeline, sample development, and the
interpretation and presentation of ﬁndings. He has served as a project director to 200+ market research
studies since joining the company in 2011. Through various methodologies - telephone, email & digital
surveys, focus group & in-depth interview moderation - Seamus assists in uncovering the data needed to
best understand perceptions, satisfaction, overall awareness, barriers and other drivers to assure long term
success for our clients.

Dan Quatrocelli :: Senior Director, Research
Dan Quatrocelli works with new and existing clients in market research study development and
implementation. He has conducted survey research through a wide variety of methodologies and over 200
focus groups and in-depth interviews in several industries, including utilities, consumer product goods,
municipalities, travel/leisure, healthcare and higher education. Our clients rely on Dan for providing insight
into suggested methodologies by pinpointing their needs and creating a research format to meet them.
Through daily interaction, Dan guides the clients through the research process until ultimately providing a
formal, in-person presentation of results, analysis and insights. Through his experience in taking research
projects from conception through completion, Dan empowers our clients with objective, reliable data and
insights to maximize the effectiveness of their business.

Mark DeNicolo :: Vice President, Production
A GreatBlue team member for 8 years, Mark DeNicolo is responsible for data collection in our telephone call
center and online, as well as for focus group hosting. Mark oversees a team of 50+ professional researchers
from training through execution of project-speciﬁc surveys conducted across the country. He manages
project time frames, call center operations and scheduling, vendors and human resources. In addition to his
production responsibilities, Mark uses his organizational background to ensure each proposal and project is
properly positioned, contracted, staffed, and sourced to maximize client value.
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Project Fee
Below are the project fees associated with the proposed study type and sample size.
All of GreatBlue Research’s projects are all-inclusive of all services described and
proposed herein.
I. Residential Quantitative Research / Schedule of Costs
No.

Item/Description

Amount

1

400 Completed Residential Telephone Surveys

$10,000

2

Digital Survey Link (up to 1,000 completed Residential Surveys)

Included

3

Sample Record Procurement, if necessary

$1,000
Total Research Fee

$11,000

Program Fee Notes
1.
2.
3.

4.
5.

Payment terms are Net 30
50% of Program Fee is billed upon signature of agreement and remaining 50% of Program Fee is billed upon
the completion of primary survey ﬁelding
Pricing is based on a survey length of up to 30 questions including demographics and sub-questions and/or a
total of 8 minutes in length. Final question count will ultimately depend upon question types which effect the
length of interview overall
Regarding sample: If Client can not provide sample - or adequate sample - an additional fee to procure such
sample records will be billed separately as listed
GreatBlue understands the desire to complete this study by the end of August 2018. GreatBlue will require
agreement signature and project initiation meeting execution by July 27, 2018 to ensure the time needed to
deliver.

GreatBlue Research :: Proposal

Page / �18

